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PROJECT 5

VISITOR CENTRE, WEST DEAN

Brief:

The client has requested the visitor centre be redesigned to be a multifunctional
space to incorporate a chef's kitchen, a market space, a gallery space showcasing there
heritage and students works, and an orangery

To create a socially, economically and environmentally sustainable space

Concept Design:

At the heart of West Dean, lives " English Eccentricity”. The New Visitor Centre will
incorporate the rich tapestry of the lives of the members of the James' family.

A place to “liberate the imagination” and encourage creativity and individuality.
The space will be sympathetic to the picturesque landscape of the area whilst also
incorporating sustainable practices across the board.

Ultimately, the multifunctional space will present a fantastical experience inspiring
students, staff and visitors alike



Design Development

Pizza Oven Kitchen

Lighting Floor Plan
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PROJECT 4

COMMUNITY CENTRE
Brief:

Brain’, have reques

d a design for adaptable and sustainable

sharing, education, growth and enhance relationships

between people and nature

It is to include: events, pop-up markets, seating, a play area, co-working and an urban

meadow

Concept Design:

_ommunity Brain” want to take you on a journey, to transport you with your "inner

child”

environmental and



Design Development
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PROJECT 3

RESIDENTIAL DETAILING

Brief:

The Client has requested a partition wall separating the kitchen
diner and home cinema room. Using the materials copper and

walnut, to create a contemporary and sustainable design

Concept Design:

A space for the client to have a sense of serenity using organic
shapes and natural materials. The mood showcases curved
edges with a playful take on positive and negative space. It looks
at geometry, matt/shiny, abstract shapes and framing in the

design development process.

The materials copper and walnut will be the focal point to the
design and play on their individual properties to create a unique

and timeless wall design



Design Development
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PROJECT 2

EXHIBITION SPACE DESIGN
Brief:

To design a pop up exhibition space 10m x10m island pitch which can travel to represent
the brand "Ethique” and to represent their message. The stand should generate public
and media attention as well as creating interest for new and existing customers.

Concept Design:

Ethique is making small waves within the market to create big changes in the cosmetic
industry. Their products are innovative and have positive impacts on the environment
in multiple ways.

Through relationships with key stakeholders such as farmers and producers Ethique
aims to create transparency and equitable practices. With a product that makes the
most of natural ingredients.

Like a wave, "Ethique” is a small business that is youthful, energetic, growing and
building momentum.
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Design Development

Model bwldmg - 3D structure
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Design Development
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