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This portfolio samples the range of projects | have undertaken, and represents
the skills | have acquired and developed during my time studying Interior
Design at KLC.

| believe that Interior Design Iis very much an artistic and creative medium,
and | aim for this belief to remain at the forefront of what | do. | have a
particular interest in taking a developed conceptual approach to my projects,
resulting in cohesive and creative designs.

The design of interior spaces has its legs firmly rooted in psychology. It

Is undeniable that the environment we are in has a huge impact on our
mind and conseguently, our well-being. | have a strong interest in how the
atmosphere of a space can be manipulated using light, touch, sight, sound
and smell, to dictate how an individual will feel within that space.

| hope that my future in Interior Design is rich with complex design and
conceptual thinking that represents the profound ideas | have developed
during my studies.

E: ALICEMHISLOP@CMAIL. COM

T

+44 77788209985
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09 - FINAL PROJECT

RETAIL DESIGN

BRIEF

Transform the ground floor of a large,
new build commercial property in Mayfair
into perfumery brand O/fact/ive O's Tirst
ohysical retail outlet.

DESCRIPTION

The final project was an amalgamation

of all skills learned throughout the
course. Extensive research lead to the
development of the concept, Percept/ons:
our world intertwined, informing all
design decisions from layout to decorative
scheme. The large retail space was
enriched with several functions including
a dedicated events space. A focus on the
customer's experience using lighting

and traffic flow analysis resulted in a
successful design.

SKILLS

Research, conceptual thinking, design development,
spatial analysis and planning, lighting plans,
handsketching, AutoCAD, SketchlUp, Enscape,
Photoshop, InDesign, visual and verbal presentation.
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CONCEPTUAL APPROACH

Perceptions: our world intertwined
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RETAIL DESIGN

FINAL PROJECT

MATERIAL PALETTE

RENDERED FLOOR PLANS
CREATED IN AUTOCAD, RENDERED AND
EDITED IN PHOTOSHOP
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FINAL PROJECT
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08 - GROUP PROJECT

DISCOVERY
CENTRE

BRIEF

Propose a creative, budget conscious
design for the renovation of an £ssex
Wildlife Trust centre, responding to the
needs of users and representing the
charities brand and values,

DESCRIPTION

Leading a group of six through the design
orocess of this live brief, research lead to
the development of the concept nature’s
metamorphic sanctuary, born from
circadian rhythms and animal dwellings.
We proposed a design responding to

the needs and desires of the Trust,
challenging the traffic flow of the space
by relocating the kitchen service area.
The space transformed into a stimulating
sanctuary, blurring the lines between the
natural world.

PERSONAL CONTRIBUTIONS

Research, conceptual thinking, design development,
spatial analysis and planning, lighting design and
plans, handsketching, Photoshop, visual and verbal/
presentation, group leadership and organisation,
building regulations.
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DISCOVERY CENTRE

GCROUP PROJECT
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LIGHTING PROPOSAL
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ISUAL LIGHTING PROPOSAL
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USE SPACE
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o7 - LARGE COMMERCIAL PROJECT

MULTI USE
SPACE

BRIEF

Design a multi-use space for print making
company Print Club London, including
cafe area, retail space and an office/co
working space, in Montreal, Canada.

DESCRIPTION

Project 7 focussed on commercial
spaces and the analysis of the impact
on individuals behaviour, productivity
and interaction. Research lead to the
development of the concept expressive
freedom. the foundation of everything
inspired by the Fauvism art movement,
lead by Matisse. The abstract and bold
characteristics of Fauvism resulted in
an expressive and unique final design,
grounded by confident forms and a
raw base palette, and made playful by
expressive use of colour and detail.

SKILLS

Research, conceptual thinking, design development,
spatial analysis and planning, colour theory, lighting
plans, AutoCAD, SketchUp, Enscape, Photoshop,
/nDesign, somple presentation, FF&E sourcing, visual
and verbal presentation, EstiMac.
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DEVELOPMENT SKETCHES AND MODELLING

CONCEPTUAL
INSPIRATIONAL IMAGES
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Colour Zoning
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Symmetry Contrast

Welcoming curves

Strong, confident

ﬂ/ and solid form
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Repetitive linear/
shapes creating
smooth curves

DESIGN ELEMENT
INSPIRATION MOODBOARDS

Curved partitions

Window like
partitions

I\__ Welcoming curves
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USE SPACE

MULTI

LARCE COMMERCIAL PROJECT
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KEY: i g - Meeting room table

a - Washable Sisal carpet h - Staff break table

b - Meeting room chair i - Desk space pendant

c - Table lamp i - Staff break chair R

d - Office chair k - Seaweed armchair RENDERED VISUAL

e - Side table | - Side table CREATED IN SKETCHUP AND ENSCAPE, EDITED IN PHOTOSHOP

f- Grenadine armchair ~ m - Meeting pendant

KEY:
a - Cafe curved armchairs
b - Alalpardo floor file
c - Cafe seating pendant
d - Counter pendants
e - Banquette dining chair
f - Banquette pendant
g - Banquette table
h - Upholstered stool
i - Coffee bar pendant
i - Coffee bar stools
k - Side table
| - Reception chair

m - Grenadine armchair

n - Coffee table FFA&E SOURCING ‘
o-Seaweedamchair CREATED IN PHOTOSHODP

ALICE HISLOP



Several seating options
create seating for up to 35
users. Curved partitions
creates privacy whilst
allowing light to flow
through the space.

Retail space links with cafe counter
and integrates reception desk

in logical position in relation to
working spaces. Several display
options including gallery wall and
pbespoke arched shelving.

Cafe seating booths create & Stairs and Lift to first floor
comfortable seating option. located opposite reception,
with a waiting, area. RENDERED GROUND FLOOR PLAN

CREATED
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Clazed entrance lobby
prevents drafts, aids
privacy whilst allowing
light to enter the space.

Sociable, informal desk space benefiting
from natural light. Durable carpet
flooring reduces noise. Storage and
Amenities areas. Pin board areas.

Office/co working meeting
space. Glazed, curved partition
to provide privacy whilst

allowing some natural light to
enter the space

Bar seating
overlooking
edge of roof
terrace.

,
P Pl b b P
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(EA ()
Feature curved service counter creates a Co-Working space provides flexible
focal point and encourages traffic flow. working options.
Staff Kitchenette facilities and Stairs and Lift lead to lobby
meeting space. Permeable area leading to roof terrace.
partition to allow light into space. Toilets and waiting area.

Out of scope
Print Workshop

o

o

Outdoor gallery space.

Seating areas broken up with Central feature bar
planters for privacy and to add

interest to the space. ALICE HISLOP
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/

r
SRR B
b P
N Y 4 B

Three standard
toilets and one
accessible toilet
located privately
at the end of the
corridor.

RENDERED SECOND FLOOR PLAN

IN AUTOCAD, RENDERED

CREATED IN AUTOCAD, RENDERED

IN PHOTOSHORP
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MRCEPTION DESK
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Oc - DETAILED WORKING DRAWINGS

RECEPTION
DESK

BRIEF

Develop an initial sketch into a detailed
working drawing package for a bespoke
reception desk. Specify sustainable
Mmaterials and consider ergonomics,
anthropometrics and accessibility.

DESCRIPTION

Research into unigue, innovative and
sustainable materials and their properties
as well as a variety of material processes
including cutting, forming, joining and
finishing. Consideration of how a bespoke
oiece of furniture can and should meet all
functionality requirements and performs
optimally for it's user. This lead to the
development of a relaxed, informal and
welcoming reception desk demonstrating
an appreciation for natural and unigue
materials.

SKILLS

Research, materials ond processes, sustainability,
sketch modelling, sketching, analysis, SketchUp,
AutoCAD, Photoshop, parts //st, isometric drawing,
detar/ drawings, bespoke furniture and jornery.
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05 - CONCEPTUAL DESIGN

POP-UP
FESTIVAL STAND

BRIEF

Design a pop-up space within a festival,
representing the values of your chosen
client. Create a unigue, eye-catching stand
with the aim to attract new customers and
enhance existing loyalty.

DESCRIPTION

Research was lead by the chosen client,
Merchant's Heart, a 'spirit enhancing’
drink company, it's brand strategy, voice
and values and the product itself, as
well as existing temporary design and
installations. The brand's innovative
stance, position in the market and use
of aspirational language lead to the
development of the concept Structural
Flurdity, inspired by the ethereal structure
of a jellyfish, leading to the final design
oroposal.

SKILLS

Conceptual design, temporary design, brand analysis,
spatial planning, building regulations, modelling,
sketching, AutoCAD, SketchUp, Photoshop.
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SECTION
RESEARCH AND DESIGN DEVELOPMENT CREATED IN AUTOCAD MERCHANT™S HEART
EXTRACTS FROM SKETCHBOOK ) FESTIVAL POP-UP

STRUCTURAL FLUIDITY

A uanigue and intriguing design
Research Report

reflecting Merchant's Heart's brand

Key Areas on the company's history and ori identity and voice, competiors,
target market, product precedent. pop and 1 u materials,

Japanese design principles and bulding regulaton walues, personality and products
Main Outcomes - The main outcomes of the research are that Merchants He: uotle yet consistent ink back (o ts 2

Japanese p: \pany, Suntory, and At through the company beveloped from am ethereal, organic
Yuso'- A sense of beauty and playlul imagination

ming the first ‘Spirit Enhancer’ on the
y maret themsalve: rin

market and becoming compls
experience’ which provide b
throug!

yel considored and calculaved comcept

Brand H
by Shinjiro Toril who,
business. Tori's

Ethos and Brand Identity-'Bikan
marketing. The brand has a fresh, moder
the

barten

MERCHANT'S
HEART

Merchants Heart is a cut above any compel

Design Rationale
Target Market - Merd
be seen through the product
their prod
n that the target mar

Hearts sp

The Brief

Project 5's brief is to create a unique pop-up stall embodying the values and personality of the
client, Merchants Heart. A successful design would generate intrigue and attention from both

Japanese Aesthetic and Desig ] el < oft Ll
o new and existing customers of the brand,
identiy:
The pop-up will be based in a variety of UK food, drink and music festivals and therefore must
transportation and construction methods. In
must be designed with careful consideration of building regulations as well as
anthropometrics and ergonomics.
Design Development and Concept vh
Extensive primary and secondary research across a wide range of topics, including a particular T
interestin the way that Merchants Heart present themselves as a brand, lead to the development [
of the design concept ‘Structural Fluidity’ Derived primarily from the notion of elevation and - A &
weightlessness and later, the ethereal creatures, Jelyfish; the design development stages Fit \
began with the concept and the sy tegies, design elements and design principles that 3 oY L
stem from it . .
Design Decisions i "
ate premium ‘Spirit Enhancers' and are a drinks company that focusses on creating exceptional drinking experiences, it seemed appropriate to create a ]
gn that would offer a unique and exceptional experience. The decision was made to create three distinct functions within the pop-up and consequently, three distinct zones; an - —— - . N
Entrance Space, to introduce consumers to the brand and provide an intriguir %
creating an incredible cocktail; and finally a Seating Area, for consumers to e
belongings and the services. L v =
— = — = i 2 ]
The overall structure of the pop-up primarily takes inspiration from the concer g
a structure inspired by that of a Geosidic Dome ~ triangular frames joined tc Conceptual Statement |
der to provide height and space within the pop-up, as well as crea
- gt PP P, 5 ell 25 Creating 2 m ants Heart i an innovative drinks 0 have introduced ‘spirit enhancers’ t the market. The brand i stronly nfluenced by its Japanese —
e == ond o ey Hbligipta g RlER membrane is ther \ company an ently foll a sense of beauty and playlul imaginaton’ Their brand is fresh, modern, elevating and a cut above - - -
material due to its lightweight, durable and flexible properties, as well as beir y com / 4 g : ’ EhE MGkt . s
ETFE Pillow, was chosen due 1o ts lightweigh, durable and easily repairable
suiting the concept. Low cost and 100% recycable, ETFE is a sustainable choi The brand reuires a design of a pop-up space,located at UK food, rink and music festivals, with the purpose of generating interest a e —
brand and promotion of their products .
‘The chosen concept for the design is Structural Fluidity which is o owthey confidenty | ) | B |
it themselves. Merchants Heart define themselves s Spirit Enhancer - they provide the base and top flavour {¢) ,
in order 10 allow the flavour of the Spirt 1o shine through. M heart are . § ¥ P T ¥

inishing touch, of an incredible drinking experience. A good drink
Research into Japanese design and aesthetic principles, as well

n represents the bran
ers themselves. ‘Fluidi

represents the delicate finishing touch that merchants heart

How might the concept be applied to the design?

£ Floor Plan 150

(o) fomtn—e2 ;

Jellyfish are the grounds behind the concept - they are both structural yet fluid. An awe-inspiring and ethereal
wonder of nature. Inspired by biomorphic architecture, the st of the design will evolve from the wonder
of the jellyfish. A simplistic, structural and curved shel licate, intricate and flowing elements, There will
be a clear, yet natural and fluid layout of functions, ed centre or ‘heart'. Colours and materials will be
inspired by the delicately translucent, milky white glow of the jellfish, allowing the colours of Merchant
products to take centre stage. Ambient lighting throughout the design willcreate a subtle and attractive glow.

ts Heart's

FLOOR PLAN

y
EXTRACTS FROM DESIGN CREATED IN AUTOCAD DESIGN POSTER
FOLIO CREATED IN PHOTOSHOP

ALICE HISLOP 17
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RUS DESIGN - SONYA WINNER COLLABORATION

LICHEN RUG, BLUE ORANGE COLOURWAY
IMAGE CREDIT: SONYA WINNER
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OO0 - RUGC DESIGN

THE MYCELIUM
RUG

BRIEF

To develop a rug design for a chosen client
including inspiration, concept board,
design development, final design, colour
choices and written rationale.

DESCRIPTION

Progressing from the concept of structura/
fluidity developed in the project previous,
unigue and intriguing natural structures
were explored to begin the inspiration.
The mesmerising patterns and colours
offered by wild mushrooms and fungi
became a key point of inspiration and
could be manipulated to create a final rug
design suitable for the space, the client
and the company. My design was chosen
to be developed in collaboration with
Sonya into a collection of contemporary
rugs available for purchase through
sonyawinner.com.

SKILLS

Research, conceptual thinking, colour theory, textile
design, rug design, sketching, painting.



SONYA WINNER RUG DESIGN

MOODBOARD

MOODBOARD

SKETCHBOOK EXTRACTS
DESIGN DEVELOPMENT

SKETCHBOOK EXTRACT

Sonya Winner Rug Design August 2021

Design Rationale

The design process began by gathering inspiration. The main source of inspiration came from the concept of

‘Structural Fluidity’ which was developed in a previous project, exploring the unique and organic structures which
can be found within the natural world. Further research into this area developed a particular interest in the
repetitive and flowing structures of wild mushrooms and fungi, as well as a range of colours. It was clear that a
rug based on these natural wonders would create an abstract and unique design which would suit the client, the space
and the company.

Upon deciding the bases of the rug, images were gathered that would inspire the initial design phases and allow
decisions to be made on a colour scheme, shape and composition of the rug and overall style. These images were
refined to create a simplistic and abstract overall design. The colour scheme was guided by the clients existing
space and her furniture, as well as by inspiration images - a mixture of muted purples, pinks and neutrals that
aimed to tie all existing elements of the room together. Shape was also guided by the clients existing furnishings -
random organic curves complementing her curved chair and sofa. The style of the rug is abstract, fluid and organic
and aimed to be a real feature of the space. The composition was decided through trial and error. Three main

‘mushrooms’ creates balance without appearing too purposeful. Hierarchy is used in the composition to allow a key
focus, and gaps are filled to create an overall natural yet considered shape.

The final rug design was created using water colour paint. This medium al lowed the creation of an expressive and
natural design using a considered range of colours that complement each other incredibly well. The base of the rug

was created using large splotches of colour and then further detail added on top.

In conclusion, the rug design placed in situ transforms the existing space, adding interest, texture and colour
whilst bringing all elements of the space together.

FINAL RUG DESIGN

FINAL DESICN - PAINTED BY HAND

ALICE HISLOP
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HOLISTIC HEALING RETREAT

COMMERCIAL DESIGN

RENDERED FLOOR PLAN
CREATED IN AUTOCAD, RENDERED IN
PHOTOSHOP
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04 - COMMERCIAL DESIGN

HOLISTIC
HEALING RETREAT

BRIEF

Design an innovative solution for the
shared accommodation of a new Ho/ist/ic
Healing Retreat located in the Oxfordshire
countryside, focussing on the overall
experience of the chosen location.

DESCRIPTION

The design is to be used as sleeping
quarters, kitchenette and shared space,
inspired by the function of the retreat.
Research commenced with an analysis of
retreats before settling on an ayurved/c
healing retreat. A visit to the location
drew conclusions about the experience of
being there. Further research lead to the
development of the concept /mmerse in
cathartic rejuvenation with the intention
of creating an atmospheric, experiential
design playing with the senses.

SKILLS

Primary and secondary research, conceptual thinking,
materials, moodboards, spatial strategies, mode/
making and sketching, bui/lding regul/ations, sourcing,
lighting.
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CREATED IN SKETCHUP, RENDERED IN PHOTOSHOF
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KLC COMPETITION 2021

RESIDENTIAL DESIGN

i ,zﬂ
Hamsbshire Cotltage

CoNncErT BoarD

CONCEPT BOARD
CREATED IN PHOTOSHOP
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OO0 - RESIDENTIAL DESIGN

HAMPSHIRE
COTTAGE

BRIEF

Reconfigure the layout, functionality
and design of the ground floor of a
characterful cottage in Hampshire to
better suit the families evolving needs
- working from home and keeping fit
during lockdown.

DESCRIPTION

The design focusses on providing the
family with a flexible living space that can
be used in Mmany ways throughout the day.
A multi-function working and exercise area
occupies the south facing zone, taking
advantage of the natural light and view of
the garden. The layered material palette
follows the clients preferences - eclectic
and colourful in style and sustainable
material and sourcing choices.

SKILLS

Research, decorat/ve scheme, spatial pl/lanning, mult/-
use spaces, AutoCAD, SketchUp, rendering, bespoke
cabinetry.
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SKETCHBOOK EXTRACTS
ZONING AND DECORATIVE
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CROUND FLOOR HOUSE SHARE
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05 - RESIDENTIAL DESIGN

GROUND FLOOR
HOUSE SHARE

BRIEF

Design the ground floor common areas of
a shared 4 bedroom property in Clapham,
London. A kitchen and dining space, living
area and bathroom will cater to group
activities and socialising.

DESCRIPTION

Following the development of spatial
olanning strategies, the proposal focusses
on creating a large, functional kitchen and
dining area suitable for entertaining, as
well as a shared living space. Guided by
the client, the scheme uses a variety of
warm-toned neutrals creating a calm and
comforting base palette with character
injected through bright pops of colour and
statement sourcing. This project focussed
on kitchen and bathroom planning -
following regulations and ensuring a
functional and ergonomic proposal.

SKILLS

Research, analysis, kitchens and bathrooms, building
requlations, spatial planning, hand drawn technical
drawings, Photoshop rendering, FF&E sourcing,
sample presentation.
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Ol - INTRODUCTORY PROJECT

PAVILION

PAVILION DESIGN

PROJECT & Pavition pEsiGN D E S | G N

i
"""K_"

BRIEF

‘Cood des/gn can promote posi/tive
change within any area’ Create a Pavilion
in a suitable location within your area
that promotes positive change within the
community.

DESCRIPTION

How can the des/ign create o sanctuary ror
residents of the community? After analysis
of the chosen location, a rural Oxfordshire
village, the decision was made to create

a tranquil space to relax and unwind.

The design is inspired by the simplistic
construction of 7he Observatory, a
structure facing Lake Geneva encouraging

INTRODUCTORY PROJECT -

- —= ' users to stop and observe. A natural
SICE ELEVATIONM. — it ' ek §Y :AME Mmaterial palette inspired by that of the
13100 —— o ; ! Y. =—--—-—e--31—1-”riii- location as well as simple, clean and
repetitive forms create a calming and
thought provoking space reminiscent of

that of a sanctuary.

SKILLS

Research, site analysrs, des/ign development, scale

SKETCH ELEVAT O model making, sketching, building regul/ations.

HAND DRAWN, EDITED IN PHOTOSHORP
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MADE BY HAND
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ALICE HISLOP

E: ALICEMHISLOP@GCMAIL.COM
T +44 7788209985



