
P O R T -
F O L I O

ALICE HISLOP

KLC SCHOOL OF DESIGN

INTERIOR DESIGN GRADUATE

SEPTEMBER 2019 - DECEMBER 2022



E :  A L I C E M H I S L O P @ G M A I L . C O M

T :  + 4 4  7 7 8 8 2 0 9 9 8 5 A L I C E  H I S L O P

This  portfol io  samples the range of  projects  I  have undertaken,  and represents 
the ski l ls  I  have acquired and developed during my t ime studying Interior 
Design at  KLC . 

I  bel ieve that Interior  Design is  very  much an art ist ic  and creative medium, 
and I  aim for  this  bel ief  to  remain at  the foref ront of  what I  do.  I  have a 
part icular  interest  in  taking a developed conceptual  approach to my projects , 
result ing in cohesive and creative designs . 

The design of  interior  spaces has i ts  legs f i rmly rooted in psychology.  I t 
is  undeniable that the environment we are in has a huge impact on our 
mind and consequently,  our  wel l -being.  I  have a strong interest  in  how the 
atmosphere of  a space can be manipulated using l ight ,  touch,  s ight ,  sound 
and smel l ,  to  dictate how an indiv idual  wi l l  feel  within that space. 

I  hope that my future in Interior  Design is  r ich with complex design and 
conceptual  thinking that represents  the profound ideas I  have developed 
during my studies . 
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R E T A I L  D E S I G N
0 9  -  F I N A L  P R O J E C T

B R I E F

D E S C R I P T I O N

S K I L L S

Transform the ground f loor  of  a  large, 
new bui ld commercial  property  in Mayfair 
into perfumery brand Olfact ive O ’s  f i rst 
physical  retai l  out let . 

The f inal  project  was an amalgamation 
of  a l l  ski l ls  learned throughout the 
course .  Extensive research lead to the 
development of  the concept ,  Perceptions : 
our  world intertwined,  informing al l 
design decis ions f rom layout to decorat ive 
scheme.  The large retai l  space was 
enriched with several  funct ions including 
a dedicated events  space.  A focus on the 
customer ’s  experience using l ight ing 
and traf f ic  f low analys is  resulted in a 
successful  design.

Research,  conceptual  thinking,  design development , 
spatial  analys is  and planning,  l ight ing plans , 
handsketching,  AutoCAD,  SketchUp,  Enscape, 
Photoshop,  InDesign,  v isual  and verbal  presentation.

R E N D E R E D  V I S U A L 
C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N 
E N S C A P E  A N D  E D I T E D  W I T H  P H O T O S H O P 
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D E S I G N  D E V E L O P M E N T  S K E T C H E S 
S K E T C H E D  B Y  H A N D , E D I T E D  I N  P H O T O S H O P

S K E T C H  M O D E L 
D E S I G N  D E V E L O P M E N T

C O N C E P T U A L  I M A G E 

C O N C E P T U A L  A P P R O A C H

Perceptions :  our  world intertwined 
recognises that  whi lst  we al l  see the 
same world ,  i t  is  the beauty of  our 
minds ,  thoughts and opinions that 
form our perceptions . 

The concept is  integrated into 
a l l  aspects  of  the design through 
a clustered layout ,  rhythm and 
repetit ion,  shapes and forms,  unique 
materia ls  and a class ic  palette . 

A L I C E  H I S L O P 3
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R E N D E R E D  F L O O R  P L A N S
C R E A T E D  I N  A U T O C A D ,  R E N D E R E D  A N D 
E D I T E D  I N  P H O T O S H O P 

L I G H T I N G  P L A N
C R E A T E D  I N  A U T O C A D .  I N C L U D I N G  C I R C U I T 
R E F E R E N C E S  A N D  S Y M B O L  K E Y

L I G H T I N G  I N S P I R A T I O NM A T E R I A L  P A L E T T E A L I C E  H I S L O P4
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C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N 
E N S C A P E  A N D  E D I T E D  W I T H  P H O T O S H O P 

E X T E R I O R  E L E V A T I O N
R E N D E R E D  A N D  E D I T E D  I N  P H O T O S H O P
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D I S C O V E R Y 
C E N T R E

0 8  -  G R O U P  P R O J E C T

B R I E F

D E S C R I P T I O N

P E R S O N A L  C O N T R I B U T I O N S

Propose a creat ive ,  budget conscious 
design for  the renovat ion of  an Essex 
Wildl i fe  Trust  centre ,  responding to the 
needs of  users  and representing the 
charit ies  brand and values . 

Leading a group of  s ix  through the design 
process of  this  l ive brief ,  research lead to 
the development of  the concept nature’s 
metamorphic sanctuary,  born f rom 
circadian rhythms and animal  dwel l ings . 
We proposed a design responding to 
the needs and desires  of  the Trust , 
chal lenging the traf f ic  f low of  the space 
by relocat ing the kitchen serv ice area . 
The space transformed into a  st imulat ing 
sanctuary,  b lurr ing the l ines between the 
natural  world .

Research,  conceptual  thinking,  design development , 
spatial  analys is  and planning,  l ight ing design and 
plans ,  handsketching,  Photoshop,  v isual  and verbal 
presentation,  group leadership and organisat ion, 
bui lding regulat ions . 
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R E N D E R E D  V I S U A L 
C R E A T E D  B Y  A N O T H E R  G R O U P  M E M B E R
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N a t u r e ’ s  M e t a m o r p h i c  S a n c t u a r y  M o o d  B o a r d
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N a t u r e ’ s  M e t a m o r p h i c  S a n c t u a r y  M o o d  B o a r d

C O N C E P T U A L  I M A G E S

D E S I G N  D E V E L O P M E N T  S K E T C H
C R E A T E D  I N  P R O C R E A T E

Barbouni Restaurant

CEILING INSTALLATION

Panelled ceiling adds 
texture and helps with 
acoustics 

Directing flow through 
the space 

D E S I G N  D E V E L O P M E N T
S K E T C H E S

I N S P I R A T I O N A L 
I M A G E S

A sensory experience 
created by fixing planes 
of living edge timber to 
the corridoor walls 

Linear forms stretching 
up to the ceiling mimics 
the feeling of being in a 
forest or amongst trees. 

Lighting used to en-
hance sensory experi-
ence 

Using different types of 
local timber 

NURTURING STIMULATING

POWERFUL SENSORY
SENSORY DISCOVERY 
CORRIDOR (?)

A sensory experience 
created by fixing planes 
of living edge timber to 
the corridoor walls 

Linear forms stretching 
up to the ceiling mimics 
the feeling of being in a 
forest or amongst trees. 

Lighting used to en-
hance sensory experi-
ence 

Using different types of 
local timber 

NURTURING STIMULATING

POWERFUL SENSORY
SENSORY DISCOVERY 
CORRIDOR (?)

SENSORY DISCOVERY 
CORRIDOR (?)

LIGHTING IDEAS

Mirrored ceiling to en-
hance effectA L I C E  H I S L O P 7
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O V E R A L L  V I S U A L  L I G H T I N G  P R O P O S A L 
D E M O N S T R A T I N G  G E N E R A L ,  T A S K ,  D E C O R A T I V E  A N D  A C C E N T 
L I G H T I N G .  C R E A T E D  I N  P H O T O S H O P

B A T H R O O M  I N I T I A L  R E N D E R E D  V I S U A L
R E N D E R E D  A N D  E D I T E D  I N  P H O T O S H O P

B A T H R O O M 
I N S P I R A T I O N A L  I M A G E S

E X I S T I N G  S P A C E 

T E S T I N G  E R G O N O M I C  F U N C T I O N

L A Y O U T

A L I C E  H I S L O P8
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F I N A L  P R E S E N T A T I O N  R E N D E R S 
C R E A T E D  I N  3 D  M A X  B Y  A N O T H E R  G R O U P  M E M B E R 

0 1  -  C A F E 
A N D  R E T A I L

0 2  - 
E D U C A T I O N 
H U B

0 3  - 
B A T H R O O M S 

0 4  - 
S E N S O R Y 
D I S C O V E R Y 
C O R R I D O R

0 5  - 
E N T R A N C E 

0 1

0 2

0 3

0 4 0 5
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M U L T I  U S E 
S P A C E
B R I E F

D E S C R I P T I O N

S K I L L S

Design a mult i -use space for  print  making 
company Print  Club London ,  including 
cafe area ,  retai l  space and an of f ice/co 
working space,  in  Montreal ,  Canada. 

Project  7  focussed on commercial 
spaces and the analys is  of  the impact 
on indiv iduals  behaviour ,  productiv i ty 
and interact ion.  Research lead to the 
development of  the concept express ive 
f reedom: the foundation of  everything 
inspired by the Fauvism art  movement , 
lead by Matisse .  The abstract  and bold 
characterist ics  of  Fauvism resulted in 
an express ive and unique f inal  design, 
grounded by conf ident forms and a 
raw base palette ,  and made playful  by 
express ive use of  colour  and detai l .

Research,  conceptual  thinking,  design development , 
spatial  analys is  and planning,  colour  theory,  l ight ing 
plans ,  AutoCAD,  SketchUp,  Enscape,  Photoshop, 
InDesign,  sample presentation,  FF&E sourcing,  v isual 
and verbal  presentation,  Est iMac .R E N D E R E D  V I S U A L 

C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N 
E N S C A P E  A N D  E D I T E D  W I T H  P H O T O S H O P 

0 7  -  L A R G E  C O M M E R C I A L  P R O J E C T
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C O N C E P T U A L 
I N S P I R A T I O N A L  I M A G E S

D E S I G N  E L E M E N T 
I N S P I R A T I O N  M O O D B O A R D S

S K E T C H  M O D E L L I N G

D E V E L O P M E N T  S K E T C H E S  A N D  M O D E L L I N G

A L I C E  H I S L O P 1 1
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KEY:
a - Cafe curved armchairs
b - Alalpardo floor tile
c - Cafe seating pendant
d - Counter pendants
e - Banquette dining chair
f - Banquette pendant
g - Banquette table
h - Upholstered stool
i - Coffee bar pendant
j - Coffee bar stools
k - Side table
l - Reception chair
m - Grenadine armchair
n - Coffee table
o - Seaweed armchair

a

b

c

d

e

f

g

hi

jk

l

m

n
o

KEY:
a - Washable Sisal carpet
b - Meeting room chair
c - Table lamp
d - Office chair
e - Side table
f - Grenadine armchair

g - Meeting room table
h - Staff break table
i - Desk space pendant
j - Staff break chair
k - Seaweed armchair
l - Side table
m - Meeting pendanta

b

c

d

e

f

g

h

i

j

k

l

m

F F & E  S O U R C I N G
C R E A T E D  I N  P H O T O S H O P

Office and Co-Working

Cafe and Retail

R E N D E R E D  V I S U A L
C R E A T E D  I N  S K E T C H U P  A N D  E N S C A P E ,  E D I T E D  I N  P H O T O S H O P

R E N D E R E D  V I S U A L
C R E A T E D  I N  S K E T C H U P  A N D  E N S C A P E ,  E D I T E D  I N  P H O T O S H O P

A L I C E  H I S L O P1 2
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S taf f  Kitchenette faci l i t ies  and 
meeting space.   Permeable 
part i t ion to a l low l ight  into space. 

Stairs  and Li f t  lead to lobby 
area leading to roof  terrace. 
Toi lets  and wait ing area .

Out of  scope 
Print  Workshop Sociable ,  informal  desk space benef it ing 

f rom natural  l ight .  Durable carpet 
f looring reduces noise .  Storage and 
Amenit ies  areas .  Pin board areas .

Off ice/co working meeting 
space.  Glazed,  curved part i t ion 
to provide privacy whi lst 
a l lowing some natural  l ight  to 
enter  the space  

Bar  seat ing 
overlooking 
edge of  roof 
terrace. 

Seat ing areas broken up with 
planters  for  privacy and to add 
interest  to the space. 

Central  feature bar

Outdoor gal lery  space.

Several  seat ing options 
create seat ing for  up to 35 
users .  Curved part i t ions 
creates privacy whi lst 
a l lowing l ight  to f low 
through the space. 

Cafe seat ing booths create a 
comfortable seat ing option.

Stairs  and Li f t  to  f i rst  f loor 
located opposite reception, 
with a  wait ing area . 

Three standard 
toi lets  and one 
accessible toi let 
located privately 
at  the end of  the 
corridor . 

Co-Working space provides f lex ible 
working options .

Retai l  space l inks with cafe counter 
and integrates reception desk 
in logical  posit ion  in  re lat ion to 
working spaces .  Several  display 
options including gal lery  wal l  and 
bespoke arched shelv ing.

Glazed entrance lobby 
prevents  drafts ,  a ids 
privacy whi lst  a l lowing 
l ight  to enter  the space.

Feature curved serv ice counter  creates a 
focal  point  and encourages traf f ic  f low. 

Out of  scope 
Print  Workshop 

R E N D E R E D  G R O U N D  F L O O R  P L A N
C R E A T E D  I N  A U T O C A D ,  R E N D E R E D 
I N  P H O T O S H O P 

R E N D E R E D  S E C O N D  F L O O R  P L A N
C R E A T E D  I N  A U T O C A D ,  R E N D E R E D 
I N  P H O T O S H O P 

A L I C E  H I S L O P 1 3



Develop an init ia l  sketch into a  detai led 
working drawing package for  a  bespoke 
reception desk .  Speci fy  sustainable 
materia ls  and consider  ergonomics , 
anthropometrics  and accessibi l i ty. 

R E C E P T I O N 
D E S K

0 6  -  D E T A I L E D  W O R K I N G  D R A W I N G S

B R I E F

D E S C R I P T I O N

S K I L L S

Research into unique,  innovat ive and 
sustainable materia ls  and their  propert ies 
as  wel l  as  a  variety  of  materia l  processes 
including cutt ing,  forming,  jo ining and 
f inishing.  Considerat ion of  how a bespoke 
piece of  furniture can and should meet a l l 
funct ional i ty  requirements and performs 
optimal ly  for  i t ’s  user .   This  lead to the 
development of  a  re laxed,  informal  and 
welcoming reception desk demonstrat ing 
an appreciat ion for  natural  and unique 
materia ls . 

Research,  materials  and processes ,  sustainabi l i ty, 
sketch model l ing,  sketching,  analys is ,  SketchUp, 
AutoCAD,  Photoshop,  parts  l ist ,  i sometric  drawing, 
detai l  drawings ,  bespoke furniture and jo inery.
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R E N D E R E D  V I S U A L 
C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N 
E N S C A P E  A N D  E D I T E D  W I T H  P H O T O S H O P 
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I N S P I R A T I O N A L  I M A G E S

R E N D E R E D  V I S U A L

A N N O T A T E D  P L A N 
C R E A T E D  I N  A U T O C A D

I S O M E T R I C  D R A W I N G ,  L A B E L L E D  F O R  P A R T S  L I S T . 
C R E A T E D  I N  S K E T C H U P  A N D  A U T O C A D

A N N O T A T E D  S E C T I O N 
C R E A T E D  I N  A U T O C A D

A N N O T A T E D  D E T A I L 
C R E A T E D  I N  A U T O C A D

A L I C E  H I S L O P 1 5



Design a pop-up space within a  fest ival , 
representing the values of  your chosen 
cl ient .  Create a  unique,  eye-catching stand 
with the aim to attract  new customers and 
enhance exist ing loyalty. 

P O P - U P 
F E S T I V A L  S T A N D

0 5  -  C O N C E P T U A L  D E S I G N

B R I E F

D E S C R I P T I O N

S K I L L S

Research was lead by the chosen cl ient , 
Merchant ’s  Heart ,  a  ‘ spir i t  enhancing’ 
drink company,  i t ’s  brand strategy,  voice 
and values and the product i tsel f ,  as 
wel l  as  ex ist ing temporary design and 
instal lat ions .  The brand’s  innovat ive 
stance,  posit ion in the market  and use 
of  aspirat ional  language lead to the 
development of  the concept Structural 
F luidity ,  inspired by the ethereal  structure 
of  a  je l ly f ish ,  leading to the f inal  design 
proposal . 

Conceptual  design,  temporary design,  brand analys is , 
spatial  planning,  bui lding regulat ions ,  model l ing, 
sketching,  AutoCAD,  SketchUp,  Photoshop.

R E N D E R E D  V I S U A L 
C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N 
P H O T O S H O P 
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Research Report 
 
Key Areas - The initial research focusses on the company’s history and origins, ethos, brand identity and voice, competitors, 
target market, products, stockists, precedent pop-ups, installations and temporary spaces, festival locations, materials, 
Japanese design principles and building regulations.  
 
Main Outcomes – The main outcomes of the research are that Merchants Heart has a subtle yet consistent link back to its 
Japanese parent company, Suntory, and its founder, Shinjiro Torii.  The links are present through the company ethos, ‘Bikan 
Yuso’ - ‘A sense of beauty and playful imagination’. The brand follows this ethos by becoming the first ‘Spirit Enhancer’ on the 
market and becoming completely original in comparison to its competitors. The company market themselves as a ‘drinks 
experience’ which provide base and top flavour notes but leaves a ‘hollow middle’ in order to allow flavours of the spirit to shine 
through.  
 
Brand History – Merchants Heart was built with heavy inspiration from its parent company, Suntory. Suntory was founded 
by Shinjiro Torii who, despite becoming very successful, remained true to his charitable and down-to-earth approach to 
business. Torii’s life’s work was to bring Western drinking experiences to Japan.  
 
Ethos and Brand Identity – ‘Bikan Yuso’ ‘A sense of beauty and playful imagination’ is consistently represented through 
marketing. The brand has a fresh, modern and playfully artistic approach. Merchants Heart put themselves at the heart of 
bartending and mixology by portraying their products and recipes in a cleverly scientific and calculated way. The colours and 
fonts used throughout the branding is fresh, clean and modern. Elevating and aspirational language reinforces the idea that 
Merchants Heart is a cut above any competitors.  
 
Target Market – Merchants Hearts spirit enhancers are aimed at those with a very keen interest in good drinks. This can 
be seen through the product - created in such a way that allows the flavours of the spirit to shine through the mixer, and the 
locations in which their product is served. The pop-up will be located within food, drink and music festivals which reinforces the 
conclusion that the target market is both males and females, in their 20s – 30s with a strong interest in excellent tasting drinks. 
 
Japanese Aesthetic and Design Principles – The brand follows the Japanese Aesthetic Principles, ‘Shibui’ 
(Subtle), ‘Yugen’ (Mysterious), ‘Ensou’ (The Void), and Design Principles, Lightweight, Illumination and White, within their brand 
identity.  
 

Client Product 

Client Marketing 

Client Marketing 

D E S I G N  P O S T E R 
C R E A T E D  I N  P H O T O S H O P

F L O O R  P L A N 
C R E A T E D  I N  A U T O C A D

S E C T I O N
C R E A T E D  I N  A U T O C A DR E S E A R C H  A N D  D E S I G N  D E V E L O P M E N T 

E X T R A C T S  F R O M  S K E T C H B O O K

E X T R A C T S  F R O M  D E S I G N 
F O L I O

Design Rationale 
 
The Brief 
 
Project 5’s brief is to create a unique pop-up stall embodying the values and personality of the 
client, Merchants Heart. A successful design would generate intrigue and attention from both 
new and existing customers of the brand.  
 
The pop-up will be based in a variety of UK food, drink and music festivals and therefore must 
be designed with a consideration of materials, transportation and construction methods. In 
addition, it must be designed with careful consideration of building regulations as well as 
anthropometrics and ergonomics.  
 
Design Development and Concept  
 
Extensive primary and secondary research across a wide range of topics, including a particular 
interest in the way that Merchants Heart present themselves as a brand, lead to the development 
of the design concept ‘Structural Fluidity’. Derived primarily from the notion of elevation and 
weightlessness and later, the ethereal creatures, Jellyfish; the design development stages 
began with the concept and the spatial strategies, design elements and design principles that 
stem from it.  
 
Design Decisions 
 
As Merchant’s Heart create premium ‘Spirit Enhancers’ and are a drinks company that focusses on creating exceptional drinking experiences, it seemed appropriate to create a 
design that would offer a unique and exceptional experience. The decision was made to create three distinct functions within the pop-up and consequently, three distinct zones; an 
Entrance Space, to introduce consumers to the brand and provide an intriguing first impression; a Cocktail ‘Laboratory’ playing on the brands calculated and scientific approach to 
creating an incredible cocktail; and finally a Seating Area, for consumers to enjoy said drinks. A final zone of the space will serve functional purposes such as housing stock, staff 
belongings and the services.  
 
The overall structure of the pop-up primarily takes inspiration from the concept and the organic yet rigid structure of a Jellyfish. Further research into Biomorphic Design developed 
a structure inspired by that of a Geosidic Dome – triangular frames joined together to create a bubble-like form. The Geosidic Dome frame is placed upon legs 2300mm high in 
order to provide height and space within the pop-up, as well as creating a more prominent façade from the outside. The frame is constructed from ball connecters screwed into 
recycled aluminium poles and a five-way hub joint. An ETFE membrane is then stretched over the frame and sewn to each joint. Recycled aluminium was chosen as an appropriate 
material due to its lightweight, durable and flexible properties, as well as being a good option for sustainability on what could be a short-term design. ETFE membrane, rather that 
ETFE Pillow, was chosen due to its lightweight, durable and easily repairable properties, providing shelter from poor weather and having a delicate, translucent and ethereal feel 
suiting the concept. Low cost and 100% recyclable, ETFE is a sustainable choice for the design.  

 
Conceptual Statement 

 
Merchants Heart is an innovative drinks company who have introduced ‘spirit enhancers’ to the market. The brand is strongly influenced by its Japanese 
parent company and consistently follow their ethos of ‘a sense of beauty and playful imagination’. Their brand is fresh, modern, elevating and a cut above 
any competitors.  
 
The brand requires a design of a pop-up space, located at UK food, drink and music festivals, with the purpose of generating interest and attraction to their 
brand and promotion of their products.  
 
The chosen concept for the design is ‘Structural Fluidity’ which is derived from the way the brand originated as well as how they confidently 
market and present themselves. Merchants Heart define themselves as Spirit Enhancer - they provide the base and top flavour 
notes, leaving the middle hollow in order to allow the flavour of the spirit to shine through. Merchants heart are 
simultaneously the structural base, and the delicate finishing touch, of an incredible drinking experience. A good drink 
simply does not exist without Merchants Heart. Research into Japanese design and aesthetic principles, as well as 
precedent installations and pop-ups merge together to create this concept. ‘Structural’ represents the brands 
confidence in the strength of their product, as well as the structure of the spirit enhancers themselves. ‘Fluidity’ 
represents the delicate finishing touch that merchants heart provides. The ultimate, enhancing, elevating, element.  
 
How might the concept be applied to the design?  
 
Jellyfish are the grounds behind the concept – they are both structural yet fluid. An awe-inspiring and ethereal 
wonder of nature. Inspired by biomorphic architecture, the shape and form of the design will evolve from the wonder 
of the jellyfish. A simplistic, structural and curved shell containing delicate, intricate and flowing elements. There will 
be a clear, yet natural and fluid layout of functions, with a defined centre or ‘heart’. Colours and materials will be 
inspired by the delicately translucent, milky white glow of the jellyfish, allowing the colours of Merchants Heart’s 
products to take centre stage. Ambient lighting throughout the design will create a subtle and attractive glow.  
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To develop a rug design for  a  chosen cl ient 
including inspirat ion,  concept board, 
design development ,  f inal  design,  colour 
choices and written rat ionale . 

T H E  M Y C E L I U M 
R U G

0 0  -  R U G  D E S I G N

B R I E F

D E S C R I P T I O N

S K I L L S

Progressing f rom the concept of  structural 
f lu idity  developed in the project  previous , 
unique and intr iguing natural  structures 
were explored to begin the inspirat ion. 
The mesmeris ing patterns and colours 
of fered by wi ld mushrooms and fungi 
became a key point  of  inspirat ion and 
could be manipulated to create a  f inal  rug 
design suitable for  the space,  the cl ient 
and the company.  My design was chosen 
to be developed in col laborat ion with 
Sonya into a  col lect ion of  contemporary 
rugs avai lable for  purchase through 
sonyawinner.com. 

Research,  conceptual  thinking,  colour  theory,  text i le 
design,  rug design,  sketching,  paint ing. 

L I C H E N  R U G ,  B L U E  O R A N G E  C O L O U R W A Y 
I M A G E  C R E D I T :  S O N Y A  W I N N E R
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Sonya Winner Rug Design August 2021 

 

Design Rationale 

 
The design process began by gathering inspiration. The main source of inspiration came from the concept of 

‘Structural Fluidity’ which was developed in a previous project, exploring the unique and organic structures which 

can be found within the natural world. Further research into this area developed a particular interest in the 

repetitive and flowing structures of wild mushrooms and fungi, as well as a range of colours. It was clear that a 

rug based on these natural wonders would create an abstract and unique design which would suit the client, the space 

and the company. 

 

Upon deciding the bases of the rug, images were gathered that would inspire the initial design phases and allow 

decisions to be made on a colour scheme, shape and composition of the rug and overall style. These images were 

refined to create a simplistic and abstract overall design. The colour scheme was guided by the clients existing 

space and her furniture, as well as by inspiration images – a mixture of muted purples, pinks and neutrals that 

aimed to tie all existing elements of the room together. Shape was also guided by the clients existing furnishings – 

random organic curves complementing her curved chair and sofa. The style of the rug is abstract, fluid and organic 

and aimed to be a real feature of the space. The composition was decided through trial and error. Three main 

‘mushrooms’ creates balance without appearing too purposeful. Hierarchy is used in the composition to allow a key 

focus, and gaps are filled to create an overall natural yet considered shape.  

 

The final rug design was created using water colour paint. This medium allowed the creation of an expressive and 

natural design using a considered range of colours that complement each other incredibly well. The base of the rug 

was created using large splotches of colour and then further detail added on top.  

 

In conclusion, the rug design placed in situ transforms the existing space, adding interest, texture and colour 

whilst bringing all elements of the space together.  

 

F I N A L  D E S I G N  -  P A I N T E D  B Y  H A N DS K E T C H B O O K  E X T R A C TS K E T C H B O O K  E X T R A C T S
D E S I G N  D E V E L O P M E N T

M O O D B O A R D
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Des ign an innovat ive solut ion for  the 
shared accommodation of  a  new Hol ist ic 
Heal ing Retreat  located in the Oxfordshire 
countrys ide ,  focussing on the overal l 
experience of  the chosen locat ion. 

H O L I S T I C 
H E A L I N G  R E T R E A T

0 4  -  C O M M E R C I A L  D E S I G N

B R I E F

D E S C R I P T I O N

S K I L L S

The design is  to  be used as  s leeping 
quarters ,  ki tchenette and shared space, 
inspired by the funct ion of  the retreat . 
Research commenced with an analys is  of 
retreats  before sett l ing on an ayurvedic 
heal ing retreat .  A vis i t  to  the locat ion 
drew conclusions about the experience of 
being there .  Further  research lead to the 
development of  the concept Immerse in 
cathart ic  re juvenation  with the intention 
of  creat ing an atmospheric ,  experient ia l 
design playing with the senses . 

Primary and secondary research,  conceptual  thinking, 
materials ,  moodboards ,  spatial  strategies ,  model 
making and sketching,  bui lding regulat ions ,  sourcing, 
l ight ing. 

R E N D E R E D  F L O O R  P L A N 
C R E A T E D  I N  A U T O C A D ,  R E N D E R E D  I N 
P H O T O S H O P 
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R E N D E R E D  3 D  M O D E L  -  S E N S O R Y  D E P R I V A T I O N  C H A M B E R 
C R E A T E D  I N  S K E T C H U P ,  R E N D E R E D  I N  P H O T O S H O P 

D E S I G N  F O L I O  E X T R A C T S 
S O U R C I N G  B O A R D S 

D E S I G N  F O L I O  E X T R A C T S 
S T A T E M E N T  O F  I N T E N T  A N D 
M O O D B O A R D
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Reconf igure the layout ,  funct ional i ty 
and design of  the ground f loor  of  a 
characterful  cottage in Hampshire to 
better  suit  the famil ies  evolv ing needs 
-  working f rom home and keeping f i t 
during lockdown.

H A M P S H I R E 
C O T T A G E

0 0  -  R E S I D E N T I A L  D E S I G N

B R I E F

D E S C R I P T I O N

S K I L L S

The design focusses on providing the 
family  with a f lex ible l iv ing space that  can 
be used in many ways throughout the day. 
A mult i - funct ion working and exercise area 
occupies the south facing zone,  taking 
advantage of  the natural  l ight  and v iew of 
the garden.  The layered materia l  palette 
fo l lows the cl ients  preferences -  eclect ic 
and colourful  in  sty le  and sustainable 
materia l  and sourcing choices . 

Research,  decorat ive scheme,  spatial  planning,  mult i -
use spaces ,  AutoCAD,  SketchUp,  rendering,  bespoke 
cabinetry. 

C O N C E P T  B O A R D
C R E A T E D  I N  P H O T O S H O P
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F L O O R  P L A N 
C R E A T E D  I N  A U T O C A D

S O U R C I N G  B O A R D 

D E S I G N  S T A T E M E N T

S K E T C H B O O K  E X T R A C T S 
Z O N I N G  A N D  D E C O R A T I V E 
S C H E M E  I N S P I R A T I O N

A L I C E  H I S L O P 2 3



R
E

S
ID

E
N

T
IA

L
 D

E
S

IG
N

 -
 G

R
O

U
N

D
 F

L
O

O
R

 H
O

U
S

E
 S

H
A

R
E

Des ign the ground f loor  common areas of 
a  shared 4 bedroom property  in Clapham, 
London.  A kitchen and dining space,  l iv ing 
area and bathroom wi l l  cater  to group 
act iv i t ies  and social is ing. 

G R O U N D  F L O O R 
H O U S E  S H A R E

0 3  -  R E S I D E N T I A L  D E S I G N

B R I E F

D E S C R I P T I O N

S K I L L S

Fol lowing the development of  spat ia l 
planning strategies ,  the proposal  focusses 
on creat ing a large,  funct ional  kitchen and 
dining area suitable for  entertaining,  as 
wel l  as  a  shared l iv ing space.  Guided by 
the cl ient ,  the scheme uses a  variety  of 
warm-toned neutrals  creat ing a calm and 
comfort ing base palette with character 
injected through bright pops of  colour  and 
statement sourcing.  This  project  focussed 
on kitchen and bathroom planning - 
fo l lowing regulat ions and ensuring a 
funct ional  and ergonomic proposal . 

Research,  analys is ,  k i tchens and bathrooms,  bui lding 
regulat ions ,  spatial  planning,  hand drawn technical 
drawings ,  Photoshop rendering,  FF&E sourcing, 
sample presentation.G R O U N D  F L O O R  P L A N 

H A N D  D R A W N
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S A M P L E  P R E S E N T A T I O N H A N D  D R A W N  S E C T I O N S

S O U R C I N G  B O A R D S
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S K E T C H B O O K  E X T R A C T S
Z O N I N G  A N D  S P A T I A L  P L A N N I N G 
D E S I G N  D E V E L O P M E N T  S K E T C H E S
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‘Good design can promote posit ive 
change within any area’ .  Create a  Pavi l ion 
in a  suitable locat ion within your area 
that  promotes posit ive change within the 
community. 

P A V I L I O N 
D E S I G N

0 1  -  I N T R O D U C T O R Y  P R O J E C T

B R I E F

D E S C R I P T I O N

S K I L L S

How can the design create a sanctuary for 
res idents  of  the community ? After  analys is 
of  the chosen locat ion,  a  rural  Oxfordshire 
v i l lage,  the decis ion was made to create 
a  tranqui l  space to relax and unwind. 
The design is  inspired by the s impl ist ic 
construct ion of  The Observatory ,  a 
structure facing Lake Geneva encouraging 
users  to stop and observe .  A natural 
materia l  palette inspired by that  of  the 
locat ion as  wel l  as  s imple ,  clean and 
repetit ive forms create a  calming and 
thought provoking space reminiscent of 
that  of  a  sanctuary . 

Research,  s i te  analys is ,  design development ,  scale 
model  making,  sketching,  bui lding regulat ions . S K E T C H  E L E V A T I O N

H A N D  D R A W N ,  E D I T E D  I N  P H O T O S H O P
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M O O D B O A R D

S C A L E  M O D E L 
M A D E  B Y  H A N D
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